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1. Major Ideas Connected to the Theory Text:

Chapter  Social Responsibility

Chapter  Power of Popular Culture

Chapter Line, Color, Shape

Chapter Media analysis

Chapter (Optional) Cross-cultural understanding

Chapter Advertising design techniques and procedures

2. Techniques and Explorations:

Color Theory, Collage, Painting, and Drawing

3. Introduction

“A number of art educators are proposing that the field of art education should transition to a visual culture studies orientation. Such a move would continue to confirm the importance of teaching to the full breadth of visual images available to us” (Bolin, Blandy, 2003, p 246).

With obesity levels reaching over 37% in our school age children, (Lowry, Wechsler, Galuska, 2002) student understanding of the role that media, commercials, advertisement, and food product development plays in American culture has become increasingly powerful and important.  

The visual imagery employed to sell food products is integral to the success of the product sales. This unit will also emphasize the power of the design principles of color, line, and shape when used in visual culture imagery the students connect to their everyday world. How often do you hear food being advertised on the radio? 

Laura Chapman states it well, (2003) “The educational significance of the mass arts arises from their ubiquitous presence in our lives, and the central role of artistry and aesthetic persuasion in quests for profit from them. In my judgment, the forms of image-making and impression management within the mass arts are too rarely examined in ways that highlight their overall social, civic, and educational significance.” (p. 230).
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This unit might also provide an opportunity for students to access cross-cultural data by connecting with a “companion site” via the internet.  Are food marketing and product development  strategies targeted at adolescents culturally specific? The unit, Media, Marketing and Manipulation, may also partially answer this question. 

4. Objectives

Given access to their specific environment, culture, and habitat, the students will demonstrate awareness of how powerful visual imagery and design strategies become when used as marketing strategies to sell snacks.

The students might:
* Select, identify and analyze the effectiveness of the packaging and the specific contents of a snack. 

* Demonstrate an understanding of the design principle of color.
* Demonstrate the technical skills and critical thinking skills necessary to create a successful design and marketing strategy for a snack that is appealing and tasty, nutritionally sound, and helps the environment in some way. Students should consider:

1 Marketability

2 Appeal and Taste

3 Nutrition Specifics

4 Green Friendly. Does their product help the environment? 
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	Leah, first grade,  Created magic food…fruit leather with only water and fruit and made with irises and if you collect five – you earn a prize. 

The packaging makes a poster and has a pocket to store the collected packages.




5. Materials and Resources Needed

* Each student should bring one or two of their favorite snacks which
could be purchased at a store.

* At least three high fat, high sugar snacks should be brought in by the teacher.

* Idea Book reflections guide

* Scrap colored paper and magazines

* Watercolor, brushes

* Glue Sticks
* Scissors
*Tape
* The teacher might send a note home to the parents explaining the unit. The teacher will be responsible for educating the parents and community to this new way of art making for everyone, not just the “art stars”. Art reflects life and life reflects art.  Art can change the world.  See Handouts for sample letter.

6. Add New Knowledge  

* Discuss and deconstruct the specific individual snacks brought in by the teacher. (Preferably select several that have their own TV series : (.   )
* Discuss and deconstruct the specific individual snacks brought in by the students.

DO NOT PASS JUDGEMENTS. LET THE STUDENTS DO THE TALKING. THE TEACHER ASKS QUESTIONS. YOU DO NOT WANT THIS TO TURN INTO A SHAME AND BLAME EXERCISE. LET THE STUDENTS COME TO THEIR OWN “aha”.
Vocabulary Building Discuss with  students. Give examples.
Color as emotion--Certain colors make people feel certain ways. Students give examples.
Music as emotion-- Certain rhythms/sounds make people feel different ways. Students give examples.
Collage--a composition of materials and objects glued to a surface

Advertising-- Attracting public attention to a product or business so they will buy a product
Low Fat-- A small amount of solidified animal or vegetable oil

Low Sugar-- a small amount of water soluble crystalline carbohydrates

Ingredients—what  food is made from.
Collecting and Organizing Data  

Critical Thinking Questions:  Students may use the chart in their Idea Book and plot the following data: If you are working with pre-writers, you may want to use symbols.
* = sugar

0 = fat

D = Chemical dye 

P = protein (meat, peanut butter, cheese)
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                 W = water  

	Name or picture of snack
	Ingredients?

What food is in the snack?
	Design?

What colors or pictures or words do they use that makes this snack look good to eat?
	 Would you buy 

this snack?

Do any of the  movie or cartoon characters you know eat this snack?
	How much does it cost?
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	Leah deconstructs several snacks and executes comparisons.


Critical Thinking Questions focused on the favorite student snack:

* Which snacks taste the best? Why?

* Discuss the snack packages. Which one has the “best” design? Why? 

* Does the design make you want to buy the product? Why? 

* Which snack costs the most? Why?

* Which snack costs the least? Why?

7. Creation

Individual Planning

* The students should create a new snack product which will be appealing, taste great, is nutritionally sound, PLUS helps the environment in some way.

* Students could use the story board formats and the blank pages in their Idea Books to try out different ideas and visual images. 

Collaborative Planning

* Students could share their ideas and offer peer feedback in groups of four and five. Model how to talk about you love first and to give positive suggestions second.
Questions for the teacher to ask - focused on Learner Objectives.

*Is the snack:
1. Appealing and tastes great?
2. Nutritionally sound?
      3. Helping the environment in some way?
* Does the snack have a good design package?

*How will you advertise your snack?? 
*Who will buy your snack?

* How much will your snack cost?

8 .  Written Assessment   Teacher Assessment       Student   Progress  Record    
Name____________________________________  Grade_______  Date_____________
	Imagination 

New idea
	Overall Growth
	Persistence
	  Risk taking

	  Research

Cultural

Historical

Reflection

N/A K-1

	
	
	

	Technical     Skill 

Craftsmanship 

Appropriate 

Use of Media


	
	
	

	Meaning Communicates the message of the art.

	
	
	

	Personal 

Development
Did the student  show unusual growth? Talk more? Take a risk?
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Minnesota 2008  Top Ten Snacks 
Fruit Roll ups with tongue dye

Fruit Loops

Fruit Leather

In progress

10. Handouts (Edit as needed) :

Sample Letter:
From Ms. Smith   
Date  

Dear Parent,

The art department/ 1st grade class/ brownie troop has been asked to participate in a pilot project for a new book for McGraw-Hill called “Elementary Art Education: A Practical Approach to Visual Culture.”  This until requires the middle school students to execute a media analysis on a fast food product. The objectives for the unit follow:

1. Introduction

“A number of art educators are proposing that the field of art education should transition to a visual culture studies orientation. Such a move would continue to confirm the importance of teaching to the full breadth of visual images available to us” (Bolin, Blandy, 2003, p 246).

With obesity levels reaching over 37% in our school age children, (Lowry, Wechsler, Galuska, 2002) student understanding of the role that media, commercials, advertisement, and food product development plays in American culture has become increasingly powerful and important.  

The visual imagery employed to sell food products is integral to the success of the product sales. This unit will emphasize the power of the design principles of color, line, and shape.  Do you ever hear food being advertised on the radio? 

Laura Chapman states it well, (2003) “The educational significance of the mass arts arises from their ubiquitous presence in our lives, and the central role of artistry and aesthetic persuasion in quests for profit from them. In my judgment, the forms of image-making and impression management within the mass arts are too rarely examined in ways that highlight their overall social, civic, and educational significance.” (p. 230).

This unit will also provide an opportunity for students to access cross-cultural data by connecting with a “companion site” via the internet.  Are food marketing and product development  strategies targeted at adolescents culturally specific? The unit, Media, Marketing and Manipulation, may also partially answer this question. 

2. Objectives

Given access to their specific environment, culture, and habitat, the students will demonstrate awareness of how powerful visual imagery and design strategies become when used as marketing strategies to sell snacks.

The students might:
· Select, identify and analyze the effectiveness of the packaging and the specific contents of a snack. 

· Demonstrate an understanding of the design principle of color.

· Demonstrate the technical skills and critical thinking skills necessary to create a successful design and marketing strategy for a snack that is appealing and tasty, nutritionally sound, and helps the environment in some way. Students should consider:

5 Marketability

6 Appeal and Taste

7 Nutrition Specifics

8 Green Friendly. Does their product help the environment? 

Your son or daughter will be selecting their favorite “popular” food product and doing an analysis on that product. Please resist the impulse to “guide” their selection to a healthy snack.  Let them bring their favorite snack…even if you disapprove.  It will be informative for them! Please include the price of the snack.  After discussion, the student will be designing their own snack.  The results of this process may be published in the McGraw-Hill book and/or on the companion website.  The school name will not be published, nor the last name of the student.  

If you are willing to have a picture of your son and/or daughter included in this publication, please sign the enclosed form.  There will be quotations and a picture focused on the teacher.

Even if you do not sign the form, please take the opportunity to team with the school to take advantage of this wonderful critical thinking opportunity. Help your student evaluate a fast food snack and design a new healthy snack. We WILL be attracted to convenience and speed but those attributes do not need to be unhealthy!

Sincerely,
____________________________



Date ______________________

Attention:  Permissions Department

The undersigned, ________________________,  give(s) permission for a picture of my son or daughter ___________________, or an example of their artwork,  to appear in a book which will be published by McGraw Hill, Higher Education Division, entitled CHILDREN’S ART EDUCATION: A Practical Approach to Visual Culture, in all revisions, future editions, and ancillaries of such work, and in customized and derivative works based upon such work, in all forms and media including the internet, (print and non print, in whole or in part), including nonexclusive World rights in all languages.  These rights will not restrict republication of your material by you or others authorized by you. I understand my child’s name will not be published.
Sincerely,

I (WE) HAVE THE RIGHT TO GRANT PERMISSION FOR THE USE OF THE MATERIAL(S) DESCRIBED ABOVE AND HEREBY GRANT SUCH PERMISSION.
Name ______________________________________ __________Date __________________________
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Collecting and Organizing Data  
Legend:
* = sugar

0 = fat

D = Chemical dye 

P = protein (meat, peanut butter, cheese)
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                 W = water  

      R = Red


      B= Blue


      Y = Yellow

	Name or picture of snack
	Ingredients?

What is the snack made from.?
	Design?

What colors or pictures or words do they use that makes this snack look good to eat?
	 Would you buy 

this snack?

Do any of the  movie or cartoon characters you know eat this snack?
	How much does it cost?

	
	
	
	
	

	
	
	
	
	


	Name or picture of snack
	Ingredients?

What is the snack made from.?
	Design?

What colors or pictures or words do they use that makes this snack look good to eat?
	 Would you buy 

this snack?

Do any of the  movie or cartoon characters you know eat this snack?
	How much does it cost?

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Name or picture of snack
	Ingredients?

What is the snack made from.?
	Design?

What colors or pictures or words do they use that makes this snack look good to eat?
	Would you buy 

this snack?

Do any of the  movie or cartoon characters you know eat this snack?
	How much does it cost?

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


What ingredients are “bad” for your body?

What ingredients are “good” for your body?

PLANNING 

Describe the NEW  snack you will create. 
NAME your new snack
How will your new snack make the world a better place?
Ingredients in your new snack.
How will you market/advertise your new snack?
Storyboard Brainstorming  Ideas for your snack.
	
	
	

	
	
	

	
	
	


Make a collage of your snack here. Label all the parts and include the colors and patterns.
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